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"NUMBER 5 PEBRUARY_5 


GOLDEN GOOSE 


I don't think that it is necessary to go inte a lenghty 
discourse, supperted by statistical trivia, to impresa 
upon our Feaders the important part played by cenfections 
im eur evereall scheme ef operations oo. Rebody knows 
better than you, just what this most important seurse of 
revenue has meant to us ... especially during tho past 
two er three years. 


Confections has truly been our "Golden Goose ...% 
delivering with emasing regularity basket upen basket of 
glittering golden eggs ... ranging from pullet siss te extra 
Large ooo frem ten, to twenty two carats ... week after week 
and year after year. . 


It's up to us to keep that goose alive ... A dead 
one, even though it may be golden, isn't much use te anyone. 
Let'n not ki12 it through sloppy operation ... mismanagement 
of our counters ..- neglest of the basic principles of goed 
salesmanship and service, 


Keep your popsora machine immaculately elean .oo 
your counter well stocked, with fresh appetizing items. Pay. 
as much attention to the attractiveness of your displays as 
you do to your fronts ... Make sure that your attendant is 
pleasant, neatly attired, and properly trained in "Service 
te our patrons ..," Above all, make doggone eure that every~ 
thing to do“with your confection bar is sparkling clean. 


; Pay clese attsntioa to the numerous bulletine sent 
gut by Theatre Confections ... Diseuss any problems you may 
have with their representatives when they call on you ooo 
. They’ve just as vitally interested in serving you, as you 
i are in serving your customers. f.€.L. is doing one terrific 
i jeb ... we're reaping the benefits .-. The least we can do, 
is the best job we know how. 


Don't kill the goose that Lays the golden eggs co. 
Treat it gently ...0 pamper 1¢ .o. and you'll be gathering 
them fer a iong time to come. 


D.E.K. 


THEATRE POSTERS 


a 


Every once in a while I get a beef from one of my managers ... 
the posters come in torn or dirty ... or don't get in at ail. 
Billing is bad, with three or four weeks! iavoices lumped into 
one ... Oh, I've had a dozen different complaints. In nearly 
every instance the manager informs me that he had also complained 
directly te Theatre Poster Service, with no results. 


Murray Sweigman, head man at the Poster company denies 
emphatically that any ef the above complaints had ever been 
directed to him. He is anxious to know of bad service ... late 
shipments ... unusable accessories. I know Murray, and I also 
know that he will bend over backwards to make sure that you got 
the service you are entitled to ... and are paying for. 


Se fellows ... if you have a complaint ... drop Murray 
& note, with a copy to me, will you? I'm sure that somewhere 
along the line we can get together and straighten things out to 
everybody's satisfaction. How about 1%? 


aXaokoXoKk oo 


OUTSIDE DISPLAY GASES 


At certain pericds of the year ...0 usually in the cold months, 
there is an epidemic of broken plate glass windows ... ail of 
which cost plenty of bucks to replace. The reason? Quite 
simple. Rain or snow accumulates in the tracks, freezes, and 
when the glass is forced ... it cracks and breaks, 


Piease make sure that whoever is delegated to changes 
the advertising in your frames is carefully instructed in the 
handling of this expensive plate glass. Clean out the tracks 
before you try to slide the glass along them. Make darn sure 
that they're kept clean. The only way you can tell is by making 
frequent inspections ... YOURSELF. Let's cut out this unnecese 
sary waste of money o.oo NOW. 


e CoMoXoKo 
YOUR SAPE 


Do you maka proper use of your safe? Silly, what? Of course you 
do ooo. Or do you? Do you deposit all funds in the inner chest 
before locking up at night? We had a break in, in one of our 
theatres the other night ... blew the outer door to kingdom come, 
and what did they get for their trouble? Exactly five bucks, in 
loose coins. The rest was safely tucked away inside the inner 
chest ... which resisted all offorts to ferco it. 


Remember fellews ... your funds are protected against 
theft only if they are in that inner compartment. If they are 
in the outer portion, in your desk, in a filing cabinet, ete. 
they are not covered by imsurance. Need I say nore? 


otoRoXoKoXo 


GANADIAN PICTURE PLONERRS 


The Onterio section of the Canadian Picture Pioneers held their 
annual dinner and induction of new members a few days ago o.- It 
was a pleasure to greet as new members a number of old friends. 
Martin Simpson, who started working for me in Windsor ... it 
hardly seems like twenty five years ago ... George Davio, Kenny 
Wells, Roy Miller, and about twenty other "Old timers ..." were 
on hand for the initiation ceremonies. Congratulations, and 
welcome, fellow pioneers. 


Incidentally, anyone who has been in the motion picture 
business, im any capacity, for twenty five years or longer is 
eligible for membership ... and I just happen to have a couple 
of application forms in my desk ... 

. oMoXeoKRoXeXKoKo 


A NOTE FROM AL 


I received 2 note from Al Hartshorn tho other day ...0 enclosed 
in the samo envelope was a brief item culled from a recent Rotary 
bulletin. It's interesting, and I thought you'd like to read it. 


'The truly valiant man recognizes no such thing 
as failure. He regards mistakes, misfortunes 
and misjudgments as practieal lessons in wisdom 
and personal discipline. Though he does not 
accomplish the particular objeet in view, he 
thinks of it, not as a failure, but as a means 
to a higher purpose ... The most successful men 
have used seeming failures as stepping stones 
to better things. It is not failure, but lack 
of earnest and continued effort which causes 

g0 many men to fall behind in life's race ooo 
Men whe seriously and diligently try without 
succeeding, are deserving of greater praise 
than those who succeed without trying ... It 

is well to rvemember that right effort, combined 
with industry and earnestness, will ultimately 
bring sure reward." 


Makes sense, doesn't it fellows? Seems that it just 
about expresses what I've been saying in these pages over a 
long period of time. Read it again ... it'll do you good. 


o®oXKoKoKe Ko 
BERT PERRY PASSES 


We were serry to learn of the untimely passing of CoH. (Bert) 
Perry oo. veteran projectionist at the Capitol theatre in 
Sudbury, on Thursday, February 3rd. Bert suffered an attack 
while at his machine, and died minutes later. He was 57. 


Bert Perry started his career in show business in 1916 
in Timmins. He was inducted into our Twenty Five Year Club in 
1954. He is survived by a som and two daughters, to whom we 
extend our most heartfelt sympathy on thelr sad bereavement. 


Rvery onee in a peels z gow Lea" ok 

pure and simple. i begin to wonder if ali, thie 2 
worth while .oo hs hours and hears of extra work, 
Saturdays spent in my office ...o0 many a Sunday 
pecking away at the old keys at home. The cajoling, 
needling ooo YES, at times even pleading coc For 
what? 


For the glory ef 4% ...% You kiddin’? 
Thera just ain't ne sush animule ... For want ef 
something betier to de? You knaw better than that. 
There must be seme answer ... What is it? 


Well, Let me see occ A long time ago I set 
myself an ebjective ... to prove wrong those propkats 
ef deom who were wailing far and wide that Showmanship 
was colder than a dead mackerel, and that this industry 
of ours was headed the same way. That we wore done, 
Linished o-. kaput. 


~ don’t know why, but I acecptad it as a 
personal shalienge ... and made up my mind then and 
thore that thie district ... just a handful ef houses, 
would spearhead a drive for more, bigger and better 
Showmanship eoo Would prove conciusively that our 
shownen were still SHOWMEN ... in every sense of the 
word. That was three and a half years @go oo. 
hat 's when BALLYHOO was borno 


Ié% boon quite a ride ... pretty rough in 
spots, but £ think that wa eam all Leok back with a 
great deal of sabisfaction, and I venture to aay, & 
Little pride, at our "fait eaccompldit ...% This isn't 
@ one-man deal ... were all in it together o.oo and 
wefye got to continue working that way. The past is 
behind us, and 4t'9 been a pretty geod paste 


fhe future beekons ... what we de with its 
up to YOU and ME ... Let's make 2¢ one welll be preud 
te look back on. Hew? Thats easy ... BALLYHOO. 


DIG THOSE CRAZY "B" DRUM-BEATS 


So ... here we are again, with an up-to-the-minute account of 
the activities of our gang of go-gettin’ Ballyhocers ... well, 
I suppose I should qualify that ... but you can do it for ne 
after you have studie@ the summaries which follow ..- 


I am going to try and pack two weeka!' entries into this 
issue, which will bring us up to the end of January ..o- and give 
me a chance to work out the score-board in time for our next 
issue. I think there are going to be some changes in the stand- 
ings oo. but, first things first ... we'll talk more about that 
next week. ‘ 


First let us take a quick look at the U.S. trade press 
for the past week ... I see where Bob Harvey hes knocked off a 
Seroll of Honour, in the January 29th edition of MOTION PICTURE 
HERALD. Congratulations Bob ... Keep 1% up. I was just a little 
disappointed at not seeing the name of a single Ballyhooer among 
the Citation winners for this quarter ... What gives? In the 
same issue, Art Cauley gets mention for one of his deals. 


S.T.R. under date of January 29th comes through with an 
excellent story on Len Gouin's treatment of SECRET CONCLAVE, 
when it played his house ... BOXOFFICE under same date carries 
a pieture and story of George Forhan Jr's. BRIGADOON campaign, 
also brief storios on Bob Harvey and Paul Turnbull. What's with 
the rest of you guys? Tired? 


I have on my desk a campaign ... without a doubt one of 
the finest to have reached me at least since the start of our 
current §$.0.S. drive. The subject ... SEVEN BRIDES. The guy, 
Art Gauley. Art hastens to add that this is only his pre-opening 
campaign ... with more, plenty more to follow next week. The 
lads really in the groove ... and what a solling job he did on 
this one. You know ... a'’fuuny ... but his business on the first 
three days is the biggest we have seen in Peterboro in ages ooo 
Must be a connection there somewhere ... don't you think? But, 
complete details may be found under the heading, PARAMOUNT = 
Peterboro, under date of January 29¢h. 


And now, let's get the show on the road ... first section 
covering entries for woek ending January 22nd. Second section for 
w/e January 29th. Let's go ooo 


WEEK ENDING JANUARY 22ND 


ORPHEUM = SOO 


For her attraction ATOMIC KID, Olga designed a most attractive 
display ... & mushrooming atom-bomb explosion, titied, naturally 
"Explosive Entertainment etc." which she used inside for a few 
days, then transferred it to the sidewalk in front of the theatre. 
She also placed a huge time-bomb display om the sidewalk with 
Similar copy, to attract the passers-by. 


Olga doesn't neglect her confection sales ... This week 
she concentrated on selling her Buttercup popcorn, and had huge 
yellow footsteps stencilled, leading from the boxoffice, through 


ORPHEUM = SOO (cont'd.) 


the lobby, up to the candy counter, and along it to ths Buttercup 
machine. Hach footstep was suitably inscribed with selling copy. 
The backebar and mirrors were also very effectively decorated .-.. 
Wonder if that's why her confection sales showed a decided jump 
this wesk? Coald be, you know. 


CENTURY - HAMELTON 


A pretty sizeable entry from Mel again this week ... the guy's 
really cookin’ ... and brother-r-r ...o is he ever trying for that 
second win. 


The Hamilton Review ran a front page story featuring the 
winners in thoir "Pick-a-Star" contest, with full credits to the 
theatre. The News ran THREE 400-line seenes om SHOWBIZ, and an 
extra one ono. just for luck ... om YOUNG AT HEART. 


Jane Baker penned a very nice story about Donald O'Connor, 
one of the stars in Mel's feature, in her column ... and throw in 
a couple of free plugs for Mel's Famous Fun Festival. 


Beth © K 0 C and C H ML deejays have been plugging music 
fron both SHOWBIZ and YOUNG AT HEART ... and GC HC H = TV also 
came through with seme good plugs. Tho 26 G.E. dealers in an 
around Hamilton still displaying the SHOWBIZ displays ... and are 
committed to do so right to the bitter end oo. 


Mel's Famous Fan Festival gaining in popularity, and 
garnering much free space in the pages of the Spectator ... The 
Spee ineidentally, pays for ali the prizes handed eut to the 
Lusky youngaters. Large display posters still being displayed 
im the main window of the Spectator. 


Mel has & new contest starting this week ... Youngsters 
are asked to write "Why I would like to be a theatre manager ..." 
The winner to receive three books ef F.P. tickets good fer any of 
the Saturday ayem shows, and to be named "Manager for a Day" 
which, when the time comes, showld garmer Mel more excellent 
newspaper publicity. 


SENECA 2 NIAGARA FALLS 
An excellent window display in a good down town location for 
Jack%s showing of RED GARTERS ... 


The Evening Review, at Long Last, unbent a littie and 
cane through with not one, but TWO good scenes on THE HIGH AND 
THE MIGHTY ... and that's really sump'’n. Keep after "em Jack, and 
who knows ... they may get used to the idea ... and like it. 


Jack's assistant, Harry Homeniuk succeeded in obtaining 
two very good windews im down town Locations on THE HIGH AND THE 
MIGHTY. 


Keep slugging dack ... and Harry, and how about getting 
something ... anything, in to this sheet EVERY WEEK. 


CAPITOL = WELLAND 


Well let's see ... I have tear sheets on hand toe prove that the 
Tribune is still publishing George's I SAW iteme. Also I note 

two good off-theatre=page scenes, ome on VICKI and another on 

THE EGYPTIAN. Free plugs over both the French and Hungarian hours 
ever C H V CG, originating in Niagara Falls. 


For DRUM BEAT, Roy Rogers deputy badges were handed out to 
the first couple of hundred youngsters ... This was featured in 
the newspaper ads, and the young ‘uns really flocked in for the 
show and the badges. The six permanent 11 x 14 window displays 
still attracting attention on the main drag. 


George invited the local Sea Cadets to be his guests for 
SAILOR OF THE KING ... They paraded up and down the aisles during 
intermission, band playing and flags flying ... and after the show 
a Tribune photog just happened to be around, and just happened to 
take a couple of shots of them in front of the theatre ... The 
following day an excellent four column pie with good story, in the 
so very tough Tribune. Not bad, huh? 


Talk abeut scrounging ... George Jr. gets copies of the 
Belleville paper where George Sr. is manager of the Belle oe. 
He noticed a couple of weeks back that the Egyptian was playing 
his dad's theatre, and quick-fast commandeered all the material 
he could get Sr. to send owt to him. Made up some dandy window 
displays ... A vacant 2h4-sheet board was sniped well in advanes 
of the opening with six sheets and daters. 


An excellent window display was set up in the Main Street 
window of Hatch's Furniture Company. ; 


In return for a small display in his lobby, George got 
himself a pretty fair portion of a display ad im the Tribune, 
paid for by Modern Furniture and Radio Company. The subject oeo 
still THE EGYPTIAN. 


ROYAL © GUELPH 


I still see I SAW every day in the Guelph Mereury ... Notice that 
Ted got himself a couple of off-theatre=-page scenes coo ON 
CATTLE QUEEN OF MONTANA. 


A tieoup with the local House of Television netted Ted 
some excellent space in their throe quarter page mewspaper ad. 
Good art and copy ... ail pressbook stuff ... om THREE RING 
CIRCUS. Swell stuff Ted ... but these co-ops are too few and 
far between. Come on fellow ... concentrate, and let's get you 
up there in the winners! circle. 


TIVOLI = HAMILTON 


The News Quiz tied in with the noon-hour newscast over C K 0 € 
still in effect. For his date on PHFFFT, Don tied in with the 
local Arthur Murray studio, on a lobby contest, with winners 
being awarded prizes of dance lessons by the studio. In roturn 
the Arthur Murray people used star heads from the pic in their 
newspaper ads. 


ALGOMA - S00 


For his date on SHOWBIZ, Norm effected a tie-up with ¢ Jj I ¢ and 
@ lecal merchant, which resulted in a half-hour program on the 
Sunday preceeding his opening, with plenty of music from the pic 
and theatre plugs thrown in. The station's deejays plugged song 
hits from the picture throughout its run. 


Moore's Musie Store set up a nice window on SHOWBIZ ... 
tying in with their sale of recordings of the hit tunes. A good 
musical note standee drew much attention on the sidewalk in front 
ef the theatre entrance. 


For his date on BRIGADOON, Norm arranged for the local 
pipe band to parade to the theatre in full uniform ... Made a very 
colourful display, and attracted much comment. Two young ladies 
from a local dance studio wore on hand on opening night, in Scottish 
attire, dancing and greeting patrons. 


The Mayfern Fabric Store dressed their entire front window 
with a terrific display of tartans as a background for posters, 
coloured photos and copy plugging Norm's attraction. Canada Foods 
placed displays in all stores handling their oatmeal ... The local 
Caledonia Society sent notices to their memborship, recommending 
the picture at the Algoma. 


The box office and Norm's confection bar were suitably 
decorated for the occasion with plaid wall paper ... which added 
a truly authentic Scottish atmosphere. 


CAPITOL = ST. KITTS 


This week Vern tied in with the local New Method Cleaners, and in 
return for a few single Oakleys, used as prizes in a weekly sales- 
slip draw, got himself plenty of good space in their daily newse- 
papor ads. 


An offetheatre-page scene on SHOWBIZ im the Standard oo. 
fhe daily “Morning Melodies" program still plugging Vern's eurrent 
attractions. Standee still standing at the entrance to the new 
Dominion store. 


A special "Advance Product" ad was run by Vern in the 
Standard and proved most effective. When you have something to 
erew about ... Why net do some crowing? He has a iime-up of top 
attractions, and decided toe tell his customers about it ... and 
%~o mc that spelis good business. 


PALACE = GUELPH 


A good scene on an off-theatre-page in the Mereury on DRUMBEAT ... 
Three thousand heralds were made up, using the coin game as dese 
cribed in the pressbook, and distributed to school children as they 
ieft the school grounds. 


Vorvis Restaurant still distributing several hundreds of 
book matches with the theatre contest imprinted, every week. 


« 


CAPITOL = GALT 


Ed's I SAW still enjoying a popular run in the local Reporter ooo 
fwo scenes appeared this week on off-theatre-pages ooo one on 
BLACK WIDOW, and another on SEVEN BRIDES. 


GK GR used the spot announcement transeriptions on BLACK 
WIDOW on the Capitol Showtime program ... and followed this with a 
similar deal on SEVEN BRIDES. In addition the station borrowed ; 
the album ef SEVEN BRIDES music from Connie's Musis Center, and 
played it in its entirety on their HHS Neighbour" program, for two 
sonsecubive days ..0 with lots of plugs for the theatre. 


Gonnie's also devoted their front window to an excellent 
display of posters, records and sheet music. Rouse’s Music store 
duplicated the deal. : 


fhis I was very happy to see ... A half-page story about 
Eddie and his thirty five years with Famous Players 0. to tie ia 
with our company’s thirty fifth anniversary. Good photo of Ed, 
and his history from the day he first started with use I was in 
Galt last woek, and Ed proudly showed me a personal note he had 
received on House of Commons stationery, from his friend the local 
M.P. who happened to notice the story. Ed is held in very high 
esteem by the Galt citizenry ... amd £ was glad to see him get 
this public recognition. 


REGENT = OSHAWA 


Well, looks like Charlie's found the groove, and I have a pretty 
nifty campaign on SEVEN BRIDES on ny desk to prove it. 


I have tear sheets of three excellent co-ops .o-. with 
Collette Beauty Salon, Jack Biddulph Appliances, and Horwich 
Credit Jewellers ... Good tie-in copy directing attention to the 
feature and theatre was used in each. 


Good window displays were set up in the appliance store, 
Horwich's and Lee Music store ... Ten Lustre Creme displays were 
spotted in drug stores in the down town section. 


A good off-theatre=page scene appeared in the Times-Gazette 
on SEVEN BRIDES, as woll as the continuation of the J SAW deal, six 
days a week. 


The local radio station plugged the music from the pie 
continuously, prior to and during the rum, with good pic and 
theatre eredits, Displays in the Genosha Hotel, and on the luneh 
counter at the Metropolitan store. 


CAPITOL = NORTH BAY 


What gives? oo. I do have an entry from Robert, but 4t°s from hunger. 
Just about enough to keep him from losing his monthiy bonus points. 


Palangio Garage put in a fair window display on KNOCK On 
WOOD ... Similar displays in the Town and Country Restaurant, and 
the local bus terminal. Bob did a lot of work om the Canadian Players 
show ooo no direet plugs ... but plenty of good P.R. 


PARAMOUNT - PETERBORO 


Art sends along his current entry and a promise ... “Wateh" ses 
Art, "next week's stuff ... wow 1" ... We watched ... we got it, 
and I can tell you that Art wasn’t kidding with his "Wow {1:5 
You'll read all abeut it a little farther along oo 


Art's Business Quiz still running in the Examiner, and 
in return for a couple of ducats usod as prises, the Paramount 
gets a geod chunk of advertising right in the centre of the page. 
The Review pan a front page story about the help being extended 
the drive for funds in aid of local retarded children, by Art and 
the Paramount ... Same story in the Lakefield News. 


Three good scenes im each of the Review and Lakefield 
News om SUSAN SLEPT HERE ... Both sheets also carrying Don Corrin's 
NHollywoed Newsreel ...” 


Both Yolles and Florence Furniture stores put in full 
window displays, backed with lifesize cut-outs ef Debbie Reynolds, 
pyjamas and ali ... in support of SUSAN. 


CH EB X coming through with severai spots daily, plugging 
the song hit from the pic, and boosting Art and his theatre for 
their suppext to the Retarded Children's drive for funds. 


CAPITOL = SUDBURY 


What more natural than a special childrens! Cireus Matinee, for 
3 RING CIRCUS? That's exactly what Jeff did ... to fine results. 


Six hundred ice cream bars were promoted from Silverwoods, 
and handed out to the first 600 young ‘uns purchasing tickets ... 
A clown contest was arranged, with a month's free pass as the top 
prize ... Winner, ea six year old young lady who appeared as Jerry 
Lewis ... Attendance was good, and the confection counter did a 
land-offiee business ... Tt%s all money im the bank, guys ooo 


Jeff's doorman, Ken Hall arranged a very effective Clown 
street bally ... promoted a costume, dressed one of the other lads 
im it, and paraded him along the main drag with a sandwich man as 
his cempanion, theatre copy on the sandwich board ... 


Jere dressed his entire theatre in circus theme for the 
occasion o.oo Carrying the motif right through, to the boxoffice 
and confection counter. 


A good, off-etheatreepage scene appeared in the local daily. 
CAPITOL - PETERBORO 


Len had THE ROBE coming in for a repeat run .o.. contacted the head 
ef the lecal ministerial assoclation, as well as all Loeal clergy 
and same up with pulpit announcements in nearly every chureh, as 
well as the use of their bulletin boards for his posters. 


Good window displays wore set up in Deyeli's Book Store, 
the local. Gustoms House, also several geod locations in adjacent 
LOwns o 


CAPITOL ~ PETERBORO (cont'd. ) 


This is an oldie, but 4t is still effective if not used too often, 
Len pasted a three sheet on the foyer floor, and it was funny to 
watch the customers step gingerly over it om their way im coo But, 
they couldn't help but read the messagecoo 


The Review and Lakefield News both came through with four 
scenes each on ROBE ... Good stories im both papers ... The Hidden 
Name contest still running in the News. 


Len's still trying to. build up his Foto Nite attendance, 
and this week tied up with General Mills and C H RX ... In rotura 
for a small display on his mezzanine, tying in with their Lone 
Ranger contest, they came through with a total of nearly $300.00 
worth of time plugging his attractions. 


And that winds up my report for week ending January 22nd. 
Nothing from the guys up in Timmins ... very little from a couple 
ef others ... The majority, I am happy to say are sti11 with me, 
and doing the kind of a job that makes us at this end very happyo 


okoKo Xoo 
WEEK ENDING JANUARY 29TH 
GAPZTOL = GALT 


Ed advises that I SAW still being run by the Evening Reporter, 
with an extra boost every once in a while on ono of their oute 
OL-tOwNn Pages coc 


© K GR featured music from DEEP IN MY HEART on their 
"Hd Neighbour" program every day during the week ... His *Gapitol 
Showtine"® and quiz still enjoying much popularity. 


Connie's Musie Center supplied all the recordings for 
Ed's radio use, also put in an excellent window display in support 
ef the attraction ooo 


Burt Peters, Eddie's doorman was inducted inte our 25 
Year Club a couple of weeks ago ... Ed got in touch with a friend 
of his on the Reporter ... the result, an excellent story on 
. Burt and Famous Players. 


PALACE = GUELPH 


Tuo scenes on off-theatre-pages in the Mercury ... one on CREST 
OF THE WAVE, the other on DESIREE. 


Herb picked up a couple of DESIREE books ... tore out 
the pages, stamped them with good selling copy and used them as 
heralds. This is a very effective gag 1f not used too often ooo 
and costs much less than regular heralds ooo 


"he deejays over at € J O Y co-operated by playing the 
title song on every program they could possibly squeeze it inte, 
with good theatre eredits. 


The Vorvis Restaurant bookematch tie-up still in effect. 


a 


CENTURY - HAMILTON 


Mel's "Piek the Stars" contest is back in the Review this woek ooo 
featuring a four column scene of the stars in YOUNG A? HEART, his 
next attraction ... 


The Delly News came through with two good scenes on BLACK 
WIDOW, and another of Doris Day, plugging YOUNG AT HEART. Paul 
Hanover still doing a good job for Mel on his Friday night broad= 
east from the Brant Inn. Disc jocka at C K O ¢ plugging the music 
from YOUNG AT HEART, with good theatre eredits. 


On Friday and Saturday afternoons, George Wilsen kicked 
in some good plugs for Mel's current attraction, over C HCH =} TV. 


REGENT © OSHAWA 


Charlie Perrie has been having his troubles this past week, what 
with a burnt out stoker fan moter, an epidemic of seateslashing 
ete. that he admits he was forced to neglect his BALLYHOO, just 
a Little oo. All ho can submit is proof of the faet that 2 SAW 
4s st311 appearing in the Times-Gasette, daily. 


O.Ko Charlie ... we'll forgive you this time ... only 
because you're still new there. But, lets climb on that eld 
Baliyheo wagon and start selling what you have to sell ... and 
Let's not cry about poor business if we don't do something to 
give it a shot im the arm once ia a while. 


I know yeu can de it ... now it's up to you to show me, 
and the rest of our Ballyhoo family ... amd I might add ... Al 
Hartshorn, who's right om tep of your activities. 


CAPITOL « PETERBORO 


Not often that I see a eo-op newspaper deal from Len o.oo but I 
gee one now, and it's good. Two columns by fifty lines, paid 
for by Hatton Bros. who sell novelties and magicians! supplies, 
naturally on his current attraction MAD MAGICIAN. The same store 
put 4m an excellent window display for Leno 


A contest tiocup with the Review on TWELVE O'CLOCK HIGH 
resulted in much good publicity for the Capitel ... Two single 
column, end one two-column scenes on JUNGLE HANEATERS, appeared 
in both the Review and Lakefield Newa ... The Hidden Names contest 
im the News still rolling merrily along, with Len getting a five 
column by two inch deep banner in return for a couple of dueatsa, 
used as prises. 


ORPHEUM - S090 


Per her showing of HUMAN DESIRE, Olga arranged an effective window 
display with Lois! Style Shoppe oo. 


c 3 IC van a quiz contest based on the railroad theme 
ef the picture ... phayed railroad musie on all deejay shows, with 
good theatre and attraction credits. 


“a 


v 


CAPITOL ~ WELLAND 


George starts off by reporting two good off-theatre-page scenes in 
the Tribune on each of BETRAYED and RING OF FEAR ... The £ SAW deal 
still enjoying popularity, with entries piling up daily, assuring 
4% of a long, long run. ‘ 


Six permanent window displays along the main drag ... Free 
plugs over C KR V C's French and Hungarian hours, also their “Mystery 
Personality" program. 


Two good merchant co-ops in the Tribune this week eo One 
with N.P. Haist, appliance dealer ... the other, Marotta’s Cleaners. 
Both tying in directly with George's showing of HER TWELVE HEN. 


For RING OF FEAR ... George dressed up his marquee and 
entire front in circus theme ... very effective. 


DOWNTOWN © HAMILTON 


Paul's regular Ballyhoo this week consisted of a window tie-up with 
Crawford Blectric, in support of his attraction BOWERY TO BAGDAD. 
What makes this different is the fact that the display was an 
activated one ... with a huge cut-out of Aladdin's lamp swinging 
back and forth across a panel on which were mounted heads of the 
principal characters in the picture. Very effectire. 


In the way of P.R. Paul reports a joint effort by himself 
and Don Fdwards of the Tivoli ... in the way of a "Twin theatre 
earrier boys’ show" in ce-operation with the Speetator. There 
was no direct preduct tie-up ... the two theatres were made avail- 
able te the Spec, in return for which the newspaper came through 
with nearly $1400.00 worth of space during the week ... mentioning 
the current attractions at both theatres. The first announcement 
took the form of a full page, with the marquees of both theatres 
prominently displayed ... Subsequent issues carried pictures, 
ateries ete. in many of which either Paul or Don appeared. 


Both radio stations, GC K 0 C and C HM L covered the 
actual show, with taped lebby interviews etc. and G HC H = TV 
had a cameraman on hand to take shots which were leter put on 
the air. 


A good public relations job, and one which the newspaper 
roally appreciated. It%s much easier to ask for a favour after 
you have granted one ... Simple human nature. 


ALGOMA = SOO 


Norm's still trying to boost his Foto-Nite attendance, and this 

week submits photos of some pretty fancy lobby displays ... also 
pic of one of his ushere carrying a large sign around town with 

his offers on it ... Everything helps, Norman ... Keep it upe 


A good "Hitching post" standee in front of the theatre 
on CATTLE QUEEN OF MONTANA ... and a large poster in the window 
ef 2 loesl grocery which also handles meats. 


CAPITOL = SUDBURY 
On REAR WINDOW, Jeff was able to talk his neighbours, Robert 
Brown's Jewellers inte placing a 224, line ad in the Sudbury Star. 
Featured was a good press-book mat, which with accompanying 
theatre copy used up 170 lines of the total. A good co-op, and 
both parties te 4% wound up quite happy with the results. 


The jeweller further co-operated with a most attractive 
window, featuring the same camera and lens as used in the pie, 
also a display of binoculars and other eye-catching equipment. 
Good theatre eredit cards. 


An excellent display in the window of the Melody Music 
store oo using posters, brick-wallpaper background, and good 
art and theatre copy. This same merchant plugged the attraction 
over his daily radio program, in connection with his sale of 
"Liga" the theme song from the pic. 


ROYAL = GUELPH 


Needless to say, Ted%s I SAW still appearing dally in the loeal 
Mercury ... For his date on THREE RING CIRCUS, Ted effected a 
very nice “le-up with the House of Television ... I notice a 
tear sheet showing « three quarter page ad ... paid for by the 
T.V. dgales, of which at least half 1s devoted to Ted's picture, 
with good art and type from the pressbook. The whole ad follows 
the circus theme. Great stuff Ted. The same dealer put in a 
good window for Ted, in support of the same attraction. 


During the Pun, a truck equipped with p.a. system, was 
bannered with circus posters and covered the down town section 
at poak hours, blaring out Tod's message. 


Txo geod one sheet mounted displays were placed at 4 
couple of strategic intersections. I also note a good two column 
scene on an off-theatroepage in the Mercury. 


Not bad Ted ... net bad. How about a Little more of 
the same? Every week mayba? 


CAPITOL = NORTH BAY 


What's this? ... nothin! just plain nothin! ... and that's most 
unusual for our Mr. Harvey. What gives, fella? Eileen's gonna 
be awfully mad if you don’t cart home at least some of that prize 
deugh I'm always talking about. You're lucky I have you down for 
some points on account of you got yourself mention im one of the 
NoY. trade mags this week ... otherwise, there goes your monthly 
aad over-all bonus. Wake up guy ... and hop on the wagon. 


VICTORY =| TIMMINS 


A great big loud howl from Jack Bridges ..» "What gives" wails 

Jack .oo. "ZX sent in a campaign om BRIGADOON, and no mention of 1%." 
Your nails must be late up in the frozen Nerth ... or maybe 

they've run out of huskies to haul the sleds ... Read the iast 
&issue of BALLYHOO, boy ... you're in there. Not often enough oo 

I agree ... but whose fault is that? 


PARAMOUNT = PETERBORO 


Well, here's the campaign I've beon talking about ... iot's sea if 

I can do it some justice in my summary. Remember while reading this 
fellows ... it's Art's ADVANCE campaign ... the current stuff will 
be along in time for next week's issue. 


First I seo a full page, headed in three inch type .-. 
"Lucky Bride Week" and then ..- "Who will be Peterborough's SEVEN 
LUCKY BRIDES? ... That should be hint enough as to what follows. 
On the page is a message from Art, a list of the participating 
merchants, and an imposing list of prizes to be awarded the lusky 
n7a .., Following this are SIX PAGES ef co-op ads, each referring 
directly, either by title or art to the feature and theatre oo. 
Yos sir ooo I said SIX PAGES ... with 25 merchants participating, 
and that ineludes people like Eatons, Bond Clothes, Simpson-Sears, 
as woll as the majority of local morchants with a progressive 
flair ooo I haven't seen anything like this in a long time.o. 


I might add that all the above appeared in the Examiner, 
one of tho really tough papers toe crack ... Of course, Art and 
Den had to get out and sell the ads ... but look at what they 
wound up with ...o 


In addAition to the co-ops, I san count four excellent 
scenes, one of which is a mere 476 lines in size ... and six 
excellent stories on the attraction, stars, theatre and what have 
yous 


On a separate page ... apart from the groupings, I see 
an excellent display ad by Chernoy's ... with the centre portion 
devoted to a pressbook cut on SEVEN BRIDES ... Art%s ad on the 
"Business Quiz" page still appearing regularly. 


The Review and Lakefield News came through this week with 
@ total of eight scenes, accompanied by stories. Don Corrin's 
popular "Hollywood Newsreel" appeared in both papers ... A good 
story in the twin weeklies headed ... "Editor Commends Show 
Managers ...” 4m which they quote some of the nice things said 
in a recent issue of BOXOFFICE about Corrin’s “Newsreel ...% 


Art winds up sighing ... "Well Dan, guess that's all for 
this week ..o” That's all, the man says ... & quick count tells 
me that theres something like 15,000 lines of space devoted to 
his theatre this week o... and he sez "That's all" ... but in the 
same breath he continues ... "Bub ... this is only our pre-opening 
Gampaign ... watch next week's entry ... THAT will be our real 
selling job ...™ 


Looks like we really started something with this BALLYHOC 
of ours ... and that guy Cauley takes it seriously ... He hasn't 
missed a week in nearly three years. Wonder if it has anything te 
do with the fact that his business hes really jumped from year to 
year? Could be, you know. 


Keep up the fine work Art ... and Don. I'm really proud 
of you tue guys, especially since I'm in a good position to know 
exactly what you're up against in your town. Can't wait to see 
next week's entry ..-. Hurry it along. 


® 


CAPITOL - ST. KITTS 


Guess I'1] have to draw Vern a picture ... In spite of all I have 
written about the proper way to submit entries ... Vern still 
sends me a single paragraph .o. with his visual evidencs attached. 
What a paragraph ... 26 lines long, without a single interruption 
except for the odd pericd ... and in that paragraph are contained 
details of twelve individual stunts. And I'm supposed to break i% 
down and write a story ... Well, T!1l try. 


Vern was playing SHOWBIZ ... I know, because I seo it in 
my booking book ... I see a good co-op with Caver'’s Bros. Record 
Bar in which a good portion is devoted to a pressbook cut, and 
good copy boosting the show ... 


C K f B started to plug the tunes from the pic several 
days ahead of opening and continued right through the engagement, 
with Lots of good theatre credits ... Jack Dawson devoted an entire 
program of his to a complete run-down of all the music, padded 
with a few additional old timers ... Another dise jock devoted 
his morning program to a contest based on the picture, with a 
few ducats as prizes ... Elda Flintoft, on her "Ladies Listen” 
program, ran the Irving Berlin interview record ... with proper 
eredits, of course. 


The co-operation from C K T B was terrifie this week oo. 
and the fact that Vern is quite friendly with most of the lads 
on the station can't help but come in handy. 


Noe 


fhe daily "Morning Melodies" program still coming thru = 


with good pic and theatre support ... Two good window displays, 
one in Ployd's Jewellers, and the other in the Coffee Shop ... 


Z know I must have left out a couple of items ... but 
I ain't apologizing ... I'm doggoned if I'm going to wade through 
that "Paragraph" again. How's about it Vern? Let's use a couple 
of sheets of paper next time ... and itemize everything by number. 
Believe me it ain't too tough ... and it makes it a lot easier 
at this end. What do you say? 


TIVOLE =| HAMILTON 


In addition to the newsboys show wnich I have already deserlbed 
earlier, Don submits the following om A STAR IS BORN ... 


Good windows in Anne Fester’s .-.. Bert Rymal's ... Bob 
Moody's o.oo Batons record bar ... Heintsman’s. Good animated 
display in lobby, and one placed at the back of the auditoriun. 
Don did come fast talking, and prevailed upon the brass at the 
local TV station, C HCH - TV, to run off the half-hour reel 
brought in by Warner Bros. No charge to the theatre ... and an 
excellent eredit card at the end. 


Jane Baker came through with a geod story on the deal in 
her popular column in the Spectator. G K 0 C deejays plugged all 
the songs well im advanee and during the run. CGC HM L likewise. 


Five good scenes in the daily press during the ongagement 
including a huge, four column ome in the News. And that about winds 
up A STAR IS BORN at the Tivoli. 


